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EXPERIENCE PROFESSIONNELLE

EXPERIENCE PROFESSIONNELLE

e 1992 -1994 Conseiller principal (London Borough of Tower Hamlets)

e 2013- ... Professeur de Marketing (Groupe ESC Dijon Bourgogne)

e 2006 - 2013 Responsable de la Chaire en Management de Champagne (Reims
Management School (ESC Reims))

e 1998 - 2006 Professeur en marketing du vin (Faculté de commerce et droit, Université Edith
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Barrera, J.I., Torres, J.P., Kunc, M., Charters, S.J., The dynamics of wine tourism adoption in Chile.
Journal of Business Research, 2021, vol. 127, p. 474-485. CNRS 2, FNEGE 2, HCERES A
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CEREN COMPL. LIST
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Spielmann, N., Charters, S.J., The dimensions of authenticity in terroir products. International Journal
of Wine Business Research, 2013, vol. 25, n°4, p. 310-324.
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Charters, S.J., Charters, S.J., Fish, N., ‘You felt like lingering...” Experiencing ‘real’ service at the
winery tasting room. Journal of Travel Research, 2009, vol. 48, n°1, p. 122-134. CNRS 4
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Paris: Pearson, 2014, p. 13-23.
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Paris: Pearson, 2014, p. 221-234.
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Etudes de cas

Charters, S.J., Spielmann, N., Menival, D., Vranken-Pommery and POP Champagne: 10 years of
celebration. Case Center, 2010, n°510-054-1
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