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Marketing, 2008, 38,(1): 3-7.

Book reviews

Atwal, G., Bryson, D., Global Luxury: Organizational Change and Emerging Markets since the 1970s.
Edited byPierre-Yves Donzé andRika Fujioka. New York: Palgrave Macmillan, 2018. xix + 287 pp..
Business History Review, 2018, 92,(3): 582-584. CNRS 3, FNEGE 3, HCERES B

Books
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in India, Maharajas to masses, Basingstoke: Editions Palgrave Macmillan, 2012.

Williams, A., Atwal, G., The hedonistic consumption of luxury and iconic wines. Hennings, N.,
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Case Centre, 2024

Atwal, G., Influencer Strategies: Promoting Luxury Brands. The Case Centre, 2024
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Guzzetti, A., Crespi, R., Atwal, G., Game On? The Dark Side of Luxury Brand Gamification Activities.
16th Global Brand Conference - Branding in the Metaverse, May 3rd-5th 2023, Bergame, Italy.
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Conference, March 23rd-25th 2022, Chicago, United States.

Atwal, G., Developing a Storytelling Experience Within Luxury Spirits Category. 55th MBAA
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de I’Académie de I'Entrepreneuriat et de I'lnnovation, October 22nd-25th 2013, Fribourg, Swiss.

Atwal, G., The hedonistic consumption of luxury and iconic wines. 3rd Joint Research Conference,
May 30th 2012, Oxford, United Kingdom.

Atwal, G., Williams, A., Realms of a luxury wine experience. International Conference on Innovations
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World Financial Review, 2015: 57-61.

Atwal, G., Bryson, D., Luxury Brands Need to Chart a Course into New Frontier Markets. The World
Financial Review, 2014: 46-48.

Atwal, G., The limits of luxury. The Smart Manager, India’s first world class management magazine,
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