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EDUCATION AND DEGREES

e 2002 Master en Institutions-Organizations-Performance-Economics
e 2008 Doctorat en Sciences économiques , France

WORK EXPERIENCE

PROFESSIONAL EXPERIENCE

e 2015- .. Director of the Champagne Sector (Crédit Agricole du Nord Est, Reims,
France)
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DISCIPLINARY TEAM

e Wine & Spirit Business (WS)

TEACHING LEVELS

e M Level

TEACHING LANGUAGES

e English
e French
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SCIENTIFIC ACTIVITIES

RESEARCH FOCUS

o Wine & Spirits

INVOLVEMENT IN SCHOOL’S ACTIVITIES

¢ Organisation of visits for BSB students
¢ Organisation of visits for BSB students
e Supervision of professional theses
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